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Re: Art Director, Claude
I've spent twenty years making things look intentional. Campaigns, systems, brands, spaces — I've built creative work that holds together under pressure and across channels. The Art Director role on Claude is the kind of opportunity I'd build a career toward: a brand that genuinely matters, doing creative work at a level that demands both strategic depth and hands-on craft.
I want to be direct about what I bring to this role.
I concept, sell, and execute. I've walked into client rooms and sold creative directions. I've stood on set and directed photographers, videographers, and production crews. I've built repeatable visual systems that give a campaign range without losing the thread. I've handed work to agency partners and kept it ours — and I've built it entirely in-house when that was the right call. The brief-to-final-frame ownership this role describes is exactly how I work.
My range is broader than a typical art director's. Earlier in my career I was the lead VR engineer at a retail tech company, building photorealistic virtual environments from LiDAR data in Unreal Engine — environments that let Fortune 500 retailers walk through stores that hadn't been built yet. That chapter gave me something most creative directors don't have: a fluency with technical systems, spatial thinking, and the discipline to make something feel real before it exists. That instinct translates directly to how I approach brand storytelling. I don't just ask what something should look like. I ask what it should feel like to be inside it.
Claude is a product that lives in language and thought. The creative challenge of making that tangible — giving it a visual presence that feels human, distinct, and earned — is exactly the kind of problem I want to be solving. I understand how to turn capability into narrative. I've been doing that for clients for two decades. Doing it for a product I believe in, at this scale, is something different entirely.
I'm a Summa Cum Laude graduate of The Art Institute of Fort Lauderdale in Digital Media. My portfolio spans integrated brand campaigns, editorial direction, commercial production, and immersive spatial design. I'd welcome the conversation.

With respect and genuine enthusiasm,
Molly Ryan Herb
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